
Public Affairs Team



What is Our Role

• Manage and draft responses online and offline to 
media and public inquiries
– Create talking points to provide a consistent message

• Develop and evaluate communications plans
• Establish public outreach/

educational campaigns
• Reinforce DOTD brand and

message



Who We Are

• Rodney Mallet –
Communications Director
(225) 379-1275
(225) 329-9743

• Public Affairs Office: 
(225) 379-1232
dotdpi@la.gov



Who We Are

Dustin Annison, 
HQ, (225) 379-

1702

Indira Parrales, 
HQ, (225) 379-

1266

Anastasia 
Semien, HQ, 

(225) 379-1294

Deidra Druilhet, 
Lafayette area, 
(337) 262-6133

Bambi Hall, New 
Orleans area, 

(504) 484-0210

Cindy Dorfner, 
Shreveport area, 
(318) 549-8402



Communication is Key

17,248
calls

3.5 million
visitors

668
media inquiries1,000

notices



Facebook Efforts

• More than 8,600 likes

• Digital campaigns
• #SafetyMonday
• #TransportationTuesday
• #ThrowbackThursday
• #FactoidFriday



The End Result

• DOTD is recognized as an honest and 
professional organization in the eyes of the 
public and media



I-10 Corridor Study

• Nearly 13,000 surveys 
completed 

• Mississippi River Bridge 
traffic has grown from 
88,500 in 2010 to 
102,500 in 2013

• DOTD/contractors plan 
to present ideas for 
enhancements to I-10 
in the fall



Handling Media Calls

• Direct all media calls to the Public Affairs 
Office
– Get reporter’s name, affiliation and reason for call

• Do not confirm or deny any information 
during the initial call

• Do not confirm an interview
• Notify the Public Affairs Office of the request



What Becomes News

Not Newsworthy



What Becomes News

Newsworthy



Frequent Media Questions

• Why haven’t you done something yet?
• What are you going to do about this?
• Who do you blame?
• What can we expect?
• Why wasn’t this prevented?
• Why did this happen?
• Me. Me. Me



Interview Tips: The DOs
• Be prepared

• Provide facts along 
with materials

• Use short sentences

• Admit when you don’t
have the answer, but 
tell what you do know

• Stay on message



Interview Tips: The DON’Ts

• Answer hypothetical 
questions

• Speculate
• Give exact figure unless 

you can back it
• Be too technical

– Get your message across 
in easy-to-understand 
language 



Plainly Speaking

• Keep your audience in mind when giving 
information:
– Don’t use jargon or industry terminology
– Don’t use acronyms
– Provide needed info but don’t add more info than 

is needed



Technical vs Straightforward



Technical vs Straightforward



Speak the correct language



Understanding the 
Chain of Commands

Newspaper TV and Radio



The Times Picayune
- Front page in Metro Section
- 4 columns x 12”, 4 columns x 8”
- Estimated value: $10,000
- Circulation is 180,000, 

Reach is 250,000-300,000
- It was picked up by several newspapers 

with a range $300-$800.

News Coverage has Value


